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Casio is committed to green purchasing, or the proactive effort to purchase environmentally friendly indirect materials, which includes office
supplies and office equipment (excluding software). Casio pursued its goal of a 70% green purchasing rate*2 in fiscal 2010 at sites that
have adopted the CATS e-P System*1, a goal established in fiscal 2009. In fiscal 2010 the target was achieved with a rate of 70%. In fiscal
2011, Casio worked toward a green purchasing target rate of 75% by fiscal 2013. However, due to the major changes in economic
conditions since 2009, performance has slipped since fiscal 2010. Based on this analysis of results and the steps taken to further increase
the share of green products purchased, Casio achieved an improvement in the green purchasing rate to 74.3% in fiscal 2013, almost equal
to the 75% target for fiscal 2013. In the future, Casio will actively increase the share of green products purchased in order to keep its green
purchasing rate at a minimum of 70%.

■ Green purchasing rate (in terms of number of purchases)

*1 Sites that have adopted the CATS e-P System:

(As of March 31, 2007: 1 company)
Casio Computer Co., Ltd.: Headquarters, Hamura R&D Center, Hachioji R&D Center, Eastern Japan hub centers (Chiyoda, Sendai,
Saitama, Yokohama, Chiba, and Special Sales Office), and Western Japan hub centers (Nagoya, Osaka, Hiroshima, and Kyoto)

(As of March 31, 2008: added 8 companies, reaching a total of 9)
Casio Information Service Co., Ltd.
Casio Communication Brains, Inc.
Casio Business Service Co., Ltd.
Casio Information Systems Co., Ltd.
Casio Electronic Manufacturing Co., Ltd.
Casio Human Systems Co., Ltd.
Casio Techno Co., Ltd.
Yamagata Casio Co., Ltd.

(As of October 1, 2011: added 1 company, reaching a total of 10)
Casio Marketing Advance Co., Ltd.

*2 Green purchasing rate(%):


