Editorial Policy
The
is published to inform
stakeholders about Casioʼs corporate social responsibility (CSR) initiatives aimed at building a more sustainable
world. The report is intended to enhance communication with stakeholders in order to help Casio further
improve its CSR performance.
An independent opinion from an outside expert has
been obtained and included as an objective assessment

of the report overall. Third-party veriﬁcation of environmental performance data has also been obtained to
ensure reliability.
The Casio website includes a section on sustainability
with the latest topics and discloses detailed information
and data. Stakeholders are invited to review that information together with this report.

Positioning of this report and the website
High

[Importance for society]
Importance for society

L Third party opinions concerning the 2010 report
L Reader opinions and requests concerning the 2010 report
L Items from questionnaires such as socially
responsible investment (SRI) surveys
L Items listed in the guidelines below

Casio Sustainability
Report 2011
(PDF)

[Importance for Casio]
Matters Casio regards as important based on its
corporate creed, the Charter of Creativity for Casio,
the Casio Common Commitment, and the Casio
Group Code of Conduct

Casio sustainability on the web
http://world.casio.com/csr/

Importance for Casio

High

This report is focused on items of especially high importance and has been edited for readability.
The latest topics as well as more detailed information and data are comprehensively disclosed on the website.

Scope of the report
● Boundary
Some information in this report applies only to the parent company, Casio Computer Co., Ltd., while other material refers to the entire Casio Group. Further clariﬁcation is provided in each case, as needed.
The name “Casio” in this report indicates the Casio
Group, while “Casio Computer Co., Ltd.,” refers speciﬁcally to the parent company.
The scope of the environmental accounting and impact data in this report includes 10 sites of Casio Computer, Co., Ltd., in Japan, 14 group companies in Japan,
and 23 group companies outside Japan.

● Important changes during the period covered
●

1

With the business integration of the cellular phone
business with NEC Corporation and Hitachi, Ltd., Casio Hitachi Mobile Communications Co., Ltd. (a con-

●

solidated subsidiary) was merged with NEC Casio
Mobile Communications, Ltd., in June 2010, with the
new company becoming an affiliated company accounted for using the equity method.
With the business integration of the TFT liquid crystal
display (LCD) business with Toppan Printing Co., Ltd.,
Ortus Technology Co., Ltd. (a consolidated subsidiary),
which took over Casioʼs TFT LCD business, became an
affiliated company accounted for using the equity
method and Kochi Casio Co., Ltd. (a consolidated subsidiary) ceased to be an aﬃliated company.

● Issued
December 2011 (Previous publication: October 2010,
next publication planned: October 2012)
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