I Editorial Policy

The Casio Sustainability Report is published to inform
stakeholders about Casio’s corporate social responsibil-
ity (CSR) initiatives aimed at building a more sustainable
world. The report is intended to enhance communica-
tion with stakeholders in order to help Casio further
improve its CSR performance.

An independent opinion from an outside expert has
been obtained and included as an objective assessment

of the report overall. Third-party verification of environ-
mental performance data has also been obtained to
ensure reliability.

The Casio website includes a section on sustainability
with the latest topics and discloses detailed information
and data. Stakeholders are invited to review that infor-
mation together with this report.

I Positioning of this report and the website
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Casio sustainability on the\web
http://world.casio.com/csr/.

Importance for Casioc ~—— High

[Importance for society]

@ Third party opinions concerning the 2010 report
® Reader opinions and requests concerning the 2010 report
® Items from questionnaires such as socially
responsible investment (SRI) surveys
@ ltems listed in the guidelines below

[Importance for Casio]

Matters Casio regards as important based on its
corporate creed, the Charter of Creativity for Casio,
the Casio Common Commitment, and the Casio
Group Code of Conduct

This report is focused on items of especially high importance and has been edited for readability.
The latest topics as well as more detailed information and data are comprehensively disclosed on the website.

I Scope of the report

@® Boundary

Some information in this report applies only to the par-
ent company, Casio Computer Co., Ltd., while other ma-
terial refers to the entire Casio Group. Further clarifica-
tion is provided in each case, as needed.

The name “Casio” in this report indicates the Casio
Group, while “Casio Computer Co., Ltd.,” refers specifi-
cally to the parent company.

The scope of the environmental accounting and im-
pact data in this report includes 10 sites of Casio Com-
puter, Co., Ltd,, in Japan, 14 group companies in Japan,
and 23 group companies outside Japan.

@ Important changes during the period covered

® With the business integration of the cellular phone
business with NEC Corporation and Hitachi, Ltd., Ca-
sio Hitachi Mobile Communications Co., Ltd. (a con-

solidated subsidiary) was merged with NEC Casio
Mobile Communications, Ltd., in June 2010, with the
new company becoming an affiliated company ac-
counted for using the equity method.

® With the business integration of the TFT liquid crystal
display (LCD) business with Toppan Printing Co., Ltd.,
Ortus Technology Co., Ltd. (a consolidated subsidiary),
which took over Casio’s TFT LCD business, became an
affiliated company accounted for using the equity
method and Kochi Casio Co., Ltd. (a consolidated sub-
sidiary) ceased to be an affiliated company.

@ Issued
December 2011 (Previous publication: October 2010,
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I Guidelines used as a reference

@GR (Global Reporting Initiative)
Sustainability Reporting Guidelines 2006 of the Global
Reporting Initiative (GRI)

@ Environmental Reporting Guidelines (2007 Edition) is-
sued by Japan’s Ministry of the Environment

@ Environmental Accounting Guidelines 2005 issued by
Japan’s Ministry of the Environment

@ISO 26000 Guidance on Social Responsibility
(GRI Guidelines and ISO 26000 content indices are
posted on the website.)

I Inquiries

Casio Computer Co., Ltd.
http://world.casio.com/
For inquiries on CSR in general: CSR Promotion Office
Address: 1-6-2 Honmachi, Shibuya-ku, Tokyo 151-8543
Tel.: +81-3-5334-4901 Fax: +81-3-5334-4547
E-mail: csr-report@casio.co.jp
For inquiries on environmental issues: Environment Center
Address: 3-2-1 Sakae-cho, Hamura-shi, Tokyo 205-8555
Tel.: +81-42-579-7256 Fax: +81-42-579-7718
E-mail: eco-report@casio.co.jp

Forecasts and forward-looking statements

The future forecasts and forward-looking statements
published in this report for Casio Computer Co., Ltd.,
and the Casio Group are based on information avail-
able at the time of publication. These forecasts and
statements include potential risk and uncertainty, and
the reader should be aware that the actual results of
business activities may differ from these predictions.
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