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Casio’s Corporate Creed and Approach to CSR
Determined to fulfill its corporate social responsibility (CSR), Casio realizes its cor-
porate creed of “Creativity and Contribution” by ensuring that all employees, in the 
course of their daily work, implement the Charter of Creativity for Casio and Casio 
Common Commitment.

Casio’s Approach to CSR
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Since Casio’s founding in 1957, generations of employees have worked to realize the company’s unwaver-

ing corporate creed of “Creativity and Contribution.”

“Creativity and Contribution” expresses Casio’s commitment to bringing entirely new types of value to 

the world by creating things that have never existed before, thereby enriching people’s lives and contrib-

uting to society. In other words, Casio has explicitly sought to make a social contribution through its busi-

ness activities. This is the basis for the company’s current CSR platform.

In 2003, Casio adopted the Charter of Creativity for Casio and Casio Common Commitment, a promise 

from everyone working at Casio. They are designed to ensure that Casio employees will be aware of the 

corporate creed at all times, and act upon it. These promises cover the three key aspects of CSR—econo-

my, environment, and society—as well as the company’s approach to compliance. 

The Casio Group Code of Conduct was established in 2008. Along with the Charter of Creativity for Casio 

and Casio Common Commitment, these declarations clarify guiding principles and precepts that all Casio 

employees are to follow.

To ensure thorough application of these principles, the directors and department heads sign the Charter 

of Creativity for Casio and Casio Common Commitment every year, and together recite a pledge to abide 

by the Charter and Commitment and familiarize their subordinates with it. All employees also sign a card 

printed with these promises, to carry with them at all times.
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Charter of Creativity for Casio and Casio Common Commitment
First Chapter
We will value creativity, and ensure that our products meet universal needs*.
1.  We will strive to “ensure that our products meet universal needs” and this includes not only manufactured 

goods, but also services and support, and everything else that we do.
2.  We will be idealistic in all of our work.
3.  We will carry our work through to completion, with a strong determination to take on every challenge that 

comes our way.

Second Chapter
We will strive to be of service to society, providing customers with delight, happiness, and pleasure.
1. We will provide people with “limitless inspiration.”
2. We will share a “life of spiritual and material prosperity” with people.
3. We will foster relationships of “respect and trust.”

Third Chapter
We will back up our words and actions with trustworthiness and integrity, and work as professionals.
1.  We will take complete responsibility for all of our words and actions in accordance with all laws and regu-

lations.
2.  We will each take responsibility for our results and success, according to our individual role.
3. We will strive daily to improve everything we do.
*	 To	create	innovative	products	that	everyone	needs	but	no	other	company	has	ever	produced.	At	Casio,	this	 is	the	mission	not	only	of	
product	development,	but	of	every	other	part	of	the	business.

There is also a site on the company intranet entitled CASIO STYLE which includes messages about the 

corporate creed and the Charter and Commitment from the four brothers who founded the company, 

along with other simple, compelling stories presented once a month. This helps all group employees to 

better understand and identify with Casio’s essential character.

Every other year, Casio conducts a comprehensive questionnaire survey to learn what group employees 

in Japan think about the Charter of Creativity for Casio and Casio Common Commitment, the Casio Group 

Code of Conduct, and the Whistleblower Hotline. The results are analyzed to determine how thoroughly 

employees have embraced the company’s approach to CSR. The next questionnaire will be conducted in 

fiscal 2011.

CASIO	STYLE
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