Casio and the Global Environment

I Green Purchasing

Green purchasing rate (in terms of number of purchases)
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Sites that have adopted the CATS e-P System:

(As of March 31, 2007: 2 companies)

® Casio Computer Co., Ltd.: Headquarters, Hamura R&D Center, Hachioji R&D Center,
Eastern Japan hub centers (Chiyoda, Sendai, Saitama, Yokohama, Chiba, and Special Sales
Office), and Western Japan hub centers (Nagoya, Osaka, Hiroshima, and Kyoto)

® Casio Hitachi Mobile Communications

(As of March 31, 2008: added 13 companies, reaching a total of 15)

® Casio Information Service Co., Ltd. ® Casio Electronic Manufacturing Co., Ltd.
® Casio Communication Brains, Inc. ® Casio Soft Co., Ltd.

® Casio Support System Co., Ltd. ® Casio Techno Co., Ltd.

® Casio Business Service Co., Ltd. ® Yamagata Casio Co., Ltd.

® Casio Field Marketing Co., Ltd. ® Kofu Casio Co., Ltd.

® Casio Information Systems Co., Ltd. ® Kochi Casio Co., Ltd.

® Casio Marketing, Inc.

(Fiscal 2009 plan: add 5 companies, for a total of 20)
® Shin Nihon Casio Data Research Co., Ltd.

® Seiyo Electronics Co., Ltd.

® Casio I-net Solution Co., Ltd.

® Casio Entertainment, Inc.

® CXD Next Co., Ltd.

Green purchasing rate (%):
Number of purchases of stationery, office supplies, and office equipment
(excluding software) with an environmental mark

Number of purchases of stationery, office supplies, and office equipment
(excluding software)
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