CSR Management

Corporate Creed and Charter of Creativity

The Charter of Creativity for Casio has been established based on Casio’s corporate creed of “Creativity
and Contribution.” The creed and charter provide the foundation for the execution of Casio’'s CSR-

driven management.

The calligraphy in the photo
here—"“Creativity and
Contribution” in Japanese—
was done by Casio’s founder,
the late Tadao Kashio.

Casio got its start with the
invention of a small fully
electric calculator, which was

stakeholders, and to achieve uncompromisingly fair,
transparent corporate governance.

Given this situation, Casio is encouraging all of its
employees to reconsider the significance of Creativity and
Contribution, and to maintain their awareness of the corporate
creed. This will enable Casio to sustain its creative corporate
culture, while continuing to contribute to societies around
the world.
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unique in an era when In light of these trends, on June 1, 20083—the anniversary ]
mechanical calculators were of the company’s founding—the Charter of Creativity for :_:°
the norm. Ever since, the Casio was established to better articulate the meaning of the E
company has been true to its corporate creed today for all employees. In December of the ‘%
commitment to contribute to same year, the Casio Common Commitment was also
society by offering the kind of Corporate creed instituted to provide a more specific description of the
original, useful products that employee conduct that is expected and valued at Casio. A
only Casio can. All Casio employees carry a card printed with the Charter ;
The people of Casio prioritize the values of Creativity and of Creativity and Common Commitment. Top management =
Contribution in the performance of their work. These values has also issued messages describing the kind of company «?,
are deeply ingrained in the company and its people: they are that Casio ought to be, and published them on the company’s E
passed down from generation to generation of employees intranet. These steps are enabling Casio to secure a group- £
almost like a genetic heritage. wide understanding of its commitment to CSR. .
Today’s shorter product development cycles and 2
increasingly complex specifications, however, have made the §
company’s operations more and more specialized. Along with — =
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this trend, each person’s job requires increasingly specific EAiE GHAEERELC =
knowledge and skills. As Casio grows and its operations S en ahas %
stretch around the globe, the “distance” between top ATEBKESHERRLLY, —
management and frontline employees is growing wider. RS 5
At the same time, society now expects companies to 2
strengthen their CSR management with an awareness of all Charter of Creativity (card) §§
%
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Charter of Creativity for Casio and Casio Common Commitment ]
—A Promise from Everyone Working at Casio - 2
First Chapter We will value creativity, and ensure that our products meet universal needs*. 3
[Casio Common Commitment]
1. We will strive to “ensure that our products meet universal needs” and this includes not only manufactured g
goods, but also services and support, and everything else that we do. ;
2. We will be idealistic in all of our work. >
3. We will carry our work through to completion, with a strong determination to take on every challenge that comes g
our way. =
Second Chapter We will strive to be of service to society, providing customers with delight, happiness, and pleasure. o
[Casio Common Commitment] é
1. We will provide people with “limitless inspiration.” E
2. We will share a “life of spiritual and material prosperity” with people. g
3. We will foster relationships of “respect and trust.”
Third Chapter  We will back up our words and actions with trustworthiness and integrity, and work as
professionals.
[Casio Common Commitment]
1. We will take complete responsibility for all of our words and actions in accordance with all laws and regulations.
2. We will each take responsibility for our results and success, according to our individual role.
3. We will strive daily to improve everything we do.
*To create innovative products that everyone needs but no other company has ever produced. At Casio, this is the mission not only of product development,
but of every other part of the business.
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