Websites and Other
Communication Tools

H Casio corporate website

This website covers corporate
information, shows Casio products
and services offered in various
countries, and provides access to all
other web-based information
presented by the company.

http://world.casio.com/

H Casio Corporate Report 2008 (poF only)

This website presents the Casio

Corporate Profile, and reports various
kinds of information that it is important for
the company to disclose in order to fulfill its
corporate social responsibility.

http://world.casio.com/env/report/
2008.html

M Casio Corporate Report 2008
Reference Material (PDF only)

This presents data and reference
material pertaining to the Corporate

orare revor Report.
S
| samns http://world.casio.com/env/report/

2008_data.html

casio

M FY2008 data by operational site (pDF only)

Environmental performance data for each operational site.

http://world.casio.com/env/site2007/

M Investor Relations

Disclosure of detailed financial information. This site offers
Consolidated Financial Results (each quarter), the Annual
Report (annual, English only), the Business Report (semiannual,
Japanese only) and other data.

http://world.casio.com/ir/
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